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Looking forward to extended visitor target markets 

 
With opti moving from Munich to Stuttgart in odd years in early January 
2021, visitors may expect several novelties at the International Trade 
Show for Optics & Design – even if opti’s concept, quality, and content 
are identical at both locations. Exhibitors at opti can look forward to 
extended visitor target markets.  
 

Munich, 20.05.2020 – A major advantage of opti’s new trade fair location is 

its considerable potential for attracting extended visitor target markets to the 

trade show. Stuttgart, like opti’s previous sole location in Munich, is at the 

centre of Europe’s strongest market for optics, close to both the Swiss and 

Austrian borders. However, the capital of the federal state of Baden-

Wuerttemberg also lies a little further north, surrounded by many optical 

companies and their staff, and closer to the important markets in the Benelux 

countries and the Alsace region in France.  

 

Bertrand Ragonneau-Flemming, International Sales Manager at Julbo in 

France, also believes “that Stuttgart provides a good opportunity to create a 

greater dynamic. More visitors could also come from France, as well as from 

Switzerland,” he said, adding that Stuttgart will be easy to reach. Zurich, 

Vienna, Prague, Brussels, and Paris are all just an hour’s flight or less from 

Stuttgart, while visitors from Copenhagen or Rome will only need an extra 

hour. Certain regions of Switzerland and Austria are closer to opti: by car, 

Stuttgart can be reached from Basel and the densely populated Zurich as well 

as western Austria with Vorarlberg in an hour less than it is the case for 

Munich. As such, Stuttgart is easier and quicker to reach for visitors from the 

DACH region than many other trade show locations in Germany, and opti will 

also remain at the heart of a strong optics market in Europe.  

 

New domestic visitor groups can also be expected, and can look forward to a 

well-structured trade show and a very special atmosphere. Stefan Rüdiger, 

board member of DAO Deutsche Augenoptik AG, summarises what must be 

on most people’s minds: “We very much appreciate the familiar character of 

the International Trade Show and are already looking forward to opti 2021 in 

Stuttgart. We are expecting more visits by our customers from Baden-
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Wuerttemberg and neighbouring states and will be able to expand our network 

even further. We are really excited about it!”  

 

Federal states with the highest density of businesses 

In Baden-Wuerttemberg and Rhineland-Palatinate there are around 2,500 

optics companies with an estimated 12,500 employees that are moving even 

closer to opti thanks to the Stuttgart location. Around the same number of 

potential opti visitors from a similar number of companies in North Rhine-

Westphalia are also looking forward to a shorter journey to the three-day 

industry get-together. In recent years, many optometrists from these federal 

states with the highest density of companies in Germany have already visited 

opti in Munich, which has long made it the leading trade show in the DACH 

region. In this respect, Stuttgart promises to attract even more interested 

industry representatives.  

 

opti is an international trade show which is appreciated by opticians and 

optometrists even beyond the important DACH region. For example, the 

journey to Stuttgart will also be shorter for colleagues from the 2,600 

companies in Belgium and Luxembourg. And the chance of attracting new 

visitors from the neighbouring Alsace region is, of course, also great: 

Strasbourg is less than a two-hour drive from its twin city Stuttgart.  

 

With a switch every two years to the cultural metropolis of Stuttgart, opti is set 

to move a little closer to other opticians in Germany and neighbouring 

European countries, without blocking the way for international guests. As the 

leading trade show in the DACH region in the midst of the industry’s most 

important market, the Stuttgart location is besides Munich the best choice, not 

only thanks to the possibilities offered by the modern trade fair centre itself.  

 
About opti 
opti takes place annually at the beginning of the year and alternates between Munich 
and Stuttgart. As the international trade show for optics & design it presents the entire 
spectrum of optics ranging from frames, ophthalmic lenses, contact lenses and low-
vision products to shopfitting, technical equipment and devices. This makes opti the 
platform for product premieres by international market leaders and start-up 
companies alike. Since 2008 the trade show has been run by GHM Gesellschaft für 
Handwerksmessen mbH. Since then opti has shown continual growth. The trade 
show was held for the first time ever in 1998. 
 
 
Press contact: 
Christina Hübl, Coordinator Press and Public Relations 
T +49 89 189 149 166 
F +49 89 189 149 169 
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www.opti.de 
 
Publication free of charge—Reference copy requested 
 
Note for editors 
Press texts and photos for opti may be downloaded here: 
www.opti.de/en/presse (Username: presse / Password: inforum) 
 
 
www.facebook.com/optitradeshow 
www.instagram.com/opti_show  
www.youtube.com/user/optiShow 
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